
The 1906 Club
Support the Chamber and promote your business or 
organization at the same time!

Per calendar year contribute a minimum of  $300 
in toto to one or any combination of  BACC events or 
programs. 

Choose from the following:

   • A Chamber Government Affairs Breakfast

   • The Chamber Window Newsletter

   • The Chamber Web Site Development Project

   • �The Chamber’s Information Booths (Brattleboro 
Common and/or Western Avenue near the Farmer’s 
Market)

   • The Pliny Park Mural Fund

   • �The Chamber’s New September Swing into Fall event, 
promoting the area businesses during the entire month 
of  September 2010.

   • ��The Chamber’s “Skills for Success” scholarship for 
graduating seniors from local high schools*

Name

Business / Organization

Email

Tel

Fax

Note:  Platinum Membership, while encouraged, is not 
required for participating in The 1906 Club.

* Tax deductible

Brattleboro Area Chamber of Commerce
180 Main Street
Brattleboro, VT 05301
802-254-4565
www.brattleborochamber.org
info@brattleborochamber.org

Whatever your business  
or organization

Together  
for a  

Greater Brattleboro

whoever you serve, and wherever you’re 

located, you have a commitment to 

the idea that business and socially 

responsible organizations can and does 

play a key role in helping build a healthy, 

productive, growing community.

At the Chamber, our business is to help 

you and your organization conduct yours 

– more effectively, more productively.  

Working together we can build a greater 

Brattleboro, the best Brattleboro, for your 

business or organization and for the 

whole community.  

Please join us
and about 600 of your fellow local 

businesses and organizations.  

b r a t t l e b o r o
a r e a

c h a m b e r
o f  c o m m e r c e

�e Voice of Business
for Greater Brattleboro

e s t a b l i s h e d  i n  1 9 0 6



• �Continued to provide affordable medical and dental 

insurance plans from CIGNA and Delta Dental 

respectively

• �Made available discounted phone and high-speed 

access plans

• �Provided free listings on the BACC web page and 

in the Member Directory and Area Guide

• �Maintained and tracked an increasingly active and 

productive Website

• �Organized the Holly Days, Holly Nights 2009 

promotion

• ��Partnered with members on a record number of  

“business after hours” networking mixers

• �Held the event of  the year — the Chamber’s 

Annual Gala

• �Developed the first-ever Chamber scholarship, 

making it possible for three local graduating high 

school seniors to continue their education 

• �Offered a one-week “ownership” of  the Chamber 

office window on Main Street

• �Provided business, travel and relocation information 

and referrals through the Chamber office and 

electronically to tens of  thousands of  inquirers

• �Published The Chamber Window newsletter, which 

reached a collective 56,000 readers

• �Sponsored a record three informational breakfasts —    

legislative and economic —and other workshops.

• �Maintained a community calendar of  events and 

happenings

bacc Benefits  You and Your   Business…
In 2009 the BACC Planned for 2010

In the coming year we will continue to offer the 

programs and publications, events and activities, with 

the same enthusiasm you saw in 2009 plus

•  �Two editions of  our member Directory and Area 

Guide, including new advertising opportunities 

• �Contined efforts to provide networking 

opportunities to our members

• � A revamped and revitalized Web site, and a regular 

reporting of  Web activity
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T h e  BACC  p r i d e s  i t s e l f  o n  t h e  d i v e r s i t y  o f  i t s  m e m b e r s h i p  *
*Please note that members may identify and associate themselves in more than one category.


